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Marcello M. Mariani

EXPLORING DECISION MAKING PROCESSES IN BUILDING ITA LY-
BASED PACKAGE TOURS: INSIGHTS FROM RUSSIAN TRAVEL
AGENTS AND TOUR OPERATORS

Abstract: Based on in-depth semi-structured interviews wi8 huyers from the Russian Federation, this paper
illustrates several critical and peculiar issuesdscision making processes by Russian travel agardstour
operators in building Italy-based (and more spegifiy Emilia Romagna-based) tour packages. Major
weaknesses of the Italian supply include the patwesfor money, the lack of professionalism of Idoarism
operators (e.g., the delay in replying to e-mahy inadequacy of websites, the unreliability afiin standards

of hotel classifications.

Key words:Russian Federation, tour operators, travel agemfsalitative study, perceptions, lItaly, tourism

destination, tourism flows
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Liubov Ryashko

ANALYSIS OF THE DYNAMICS, TRENDS AND PROSPECTS OF
HOTEL BUSINESS IN PRAGUE

Abstract: The article analyzes the new trends and phenometied&rague hotel market that appeared in 2010-
2011. The market successfully overcame the cris2@9. High consumer demand has stimulated thacipp
growth of accommodation facilities and has ledrioréased competition. The logical consequenceaéased
competition has become the departure from the nbaskecompanies that do not correspond to the new
consumer demands. Most clearly these trends andla@@wents were revealed in the 4-5 star hotel satgne
The article analyzes the reasons for the substhsti@ngthening of the four-star hotels at the Rraghotel
market. It shows the factors that determine the té customers from the three-star hotels and thirzelly, may

be crucial for further commercial impracticabilitf these facilities.

Key words:Competition, Four-star hotel, Prague, Three-statdio

ANALYZA TREND U, DYNAMIKY A PERSPEKTIV HOTELNICTVI
V PRAZE

Abstrakt: Clanek analyzuje nové trendy a jevy na hotelovém wiPraze, které se objevily v letech 2010-2011.
Tento trh UspSre prekonal krizi roku 2009. Vysoké spetbitelska poptavka stimulovaldst patu ubytovacich
zafizeni, coz vedlo ket hospodéské konkurenci. Logickymisledkem zvySené konkurence se stal odchod z
trhu spolenosti, které nejsou v souladu s pozadavky KieNejjasrji tyto trendy a vyvoje byly odhaleny

v segmentu 7thvezdickovych a ctyrhvezdickovych hotel. Clanek rozebira dvody pro podstatné posileni
¢tyrhvezdickovych hotel na hotelovém trhu v Praze. Definuje faktory, kteméuji odtok zakaznik ze

trihvezdickovych hotel a nakonec mohou mit zasadni vyznam pro dalsi aloé¢meziskovostthto podnik.
Kli¢ova slova:ctyrhvezdickovy hotel, konkurence, Prahaihvezdickovy hotel
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Kristina Pompurova

ATRAKTIVNOS T SLOVENSKA AKO CIELOVEJ KRAJINY
CESTOVNEHO RUCHU Z HI’ADISKA POTENCIALNEHO DOPYTU
OBYVATE LOV V4

Abstrakt: Prispevok sa zaober4 skimanim atraktivnosti Sléeenasko cestovného ¢ z Hadiska
potenciélneho dopytu obyvéte Statov VySehradskej Stvorky. Vysledky skimamiigzuju na to, z8lovensko
sa ako cestovny diez mysliach oslovenych obyvade krajin V4 spaja najma s prirodnymi krasami./Adiska
potencialneho dopytu Slovensko zodpoveda predstabgnatéov krajin V4 o idealnej clievej krajine na 70
az 71 %, t.j. je pre nich silno atraktivne. NajpilivejSie je pritom pre Poliakov, menej atraktivieepre
obyvatéov Madarska aCeska. V porovnani tatov V4 relativne najhorSientice Slovensko ako cestovnylcie

jeho domaci obyvatelia.

Kracové slovaatraktivnos cie/fového miesta, dopyt, krajiny V4, Slovensko

THE ATTRACTIVENESS OF SLOVAKIA, AS A TOURIST
DESTINATION, IN TERMS OF POTENTIAL DEMAND OF THE V4
COUNTRIES RESIDENTS

Abstract: The aim of the paper is to examine the attractigsrad Slovakia, as a tourist destination, in teofs
the potential demand of the V4 countries residefitsanalysis results show, Slovakia is in the miofd¥4
countries” residents associated mainly with natlr@huty. In terms of the potential demand, Slovaieéats the
V4 states inhabitants’ requirements for the ideastthation for 70 to 71 %, which means that it isgly
attractive for them. Slovakia is the most attragtfor the Poles, less attractive for the inhabitanf Hungary
and the Czech Republic. Compared with other V4 timsn Slovakia is in terms of the potential demand

relatively the worst evaluated by its local inhalpits.
Key words:demand, Slovakia, tourist destination attractiven&8t countries
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Eva Simkova

ZHODNOCENI SYSTEMU RIZENi A PODPORY VENKOVSKEHO
CESTOVNIHO RUCHU V CR

Abstrakt: Prispevek zdraziuje Ulohu cestovniho ruchu jako vyznamného nastesieni problém zenddelstvi
a udrzitelného rozvoje venkova a nezbytnost jetstésyovéhaizeni. Prostednictvim srovnavaci analyzy
hodnoti zgsob 7izeni cestovniho ruchucetre agroturistiky v Ceské republice a v Rakousku. Na zaklad
posouzeni jednotlivych modefje podan navrh na zefektiémi procesurizeni cestovniho ruchu u nas.
Z provedené analyzy je patrné, zeddiym faktorem ugného rozvoje veSkerych aktivit na verijevefektivni

institucionalni usptadani a pedevsim spoluprace mezi vSemi zainteresovanynakdybj

Klidova slova:Systéniizeni, spoluprace, venkov, venkovsky cestovni agebturistika

EVALUATION OF MANAGEMENT SYSTEM AND SUPPORT OF
RURAL TOURISM IN THE CZECH REPUBLIC

Abstract: The paper highlights the importance of tourism nokpem solving in agriculture and sustainable
rural area development, as well as of its systecnainagement. A comparative analysis of manageimehé
Czech Republic and Austria is also presented. Baseithe evaluation of individual models the authoggests
more effective management of tourism in the Czegpulllic. The analysis shows that the key factor to
successful development of activities in rural ar@asluding those in agro-tourism) is an effectiustitutional

framework and cooperation of all subjects beingingd
Key words:Management system, partnership, rural areas, rtwalism, agrotourism
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KONZULTACE A DISKUSE —
CONSULTATION AND DISCUSSION

FrantiSka Mllerova, Stépan Muller

ULOHA ETIKETY V POHOSTINSTVI

Abstrakt: Clanek se zadfuje na otazky vztahu mezi sp@askym chovanim podle pravidel etikety a
spokojenosti klienta hoteh restauraci. Na zakladhistorického nastinu vyvoje speémskych pravidel chovani
v evropském regionu doklada vyznam etikety, ake ¢diky v pohostinstvi, vyznam prvniho kontaktiestem a
nezbytnost dodrzovani zakladnich pravidel etiky tikety. Za¥recnd U(avaha je #&novana otazce

.institucionalizace" vyuky etikety nasfkladu USA.

Kli¢ova slovaetika, etiketa, hospitality, pohostinnost, sgeleské chovani

THE ROLE OF ETIQUETTE IN HOSPITALITY

Abstract: Paper is focused on a relationship between etiguettd the client satisfaction in hotels and
restaurants. On the grounds of historical develophod social rules of etiquette in the Europeanteahit gives
evidence of the importance of etiquette, but athice in service industry, the importance of thstfcontact
with clients and the necessity of adhering to thsidrules of ethics and etiquette. The final i&tfta is given to

the “institutionalization” of the education of etigtte on the example of the USA.
Key words:ethics, etiquette, hospitality, social behavior
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Jana Stuchlikova, Zderk Jirasek

UBYTOVACI ZA RiZENI V JESENIKACH PO ROCE 1945

Abstrakt: Prisppvek obsahuje informace o ubytovacichizenich v Jesenikach po roce 1945 v historickém
kontextu s cilem poukézat na skutesti, které @y vliv na rozvoj cestovniho ruchu a na kvalitu lpgevanych
sluzeb v ubytovacich a ve stravovacichizamich po druhé gtové valce, kdy doSlo ke Zmam vlastnickych

vztahi a obnené obyvatelstva vibledku tzv. odsunu sudetskychmd: a pichodu ,novoosidlent'.

Kli¢ové slovaHotel, penzion, provozovatelé, turisticka chataytaliaci zéizeni, vlastnické vztahy

ACCOMMODATION FACILITIES IN THE JESENIKY MOUNTAINS
AFTER THE YEAR 1945

Abstract: The paper presents information about accommoddteiiities in the Jeseniky Mountains after the
year 1945 in the historical context. The aim iptont to the facts that influenced the developnoémourism as
well as the quality of services offered in accomatioth and catering establishments after World WaiThen
the proprietary rights changed as well as the cositmn of the population as the consequence oegpailsion

of Sudeten Germans and the arrival of new settlers.
Keywords:Hotel, guest house/boarding house, operators, thateeommodation, proprietary rights
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