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lvan Sronék: Vyvoj ndzori na etiku podnikani — zaklady pojeti obchodu a slugb East
prvni)

Abstract: Trade and commerce has been considered by philasdgbachings and religions,
in various and often contradictory ways. The negatiiews of Greek philosopher Aristotelés
has for thousands of years determined the opinibrthe latter. From the monotheisti
religions judaism does not oppose commerce, lndntands that it be conducted honourably.
Christianity was for long time critical of commeraatil the time of Jean Calvin who viewed
it as any other activity. Islam’s positron to comoeehas been positive from the beginning.
Among the so called Eastern religious, a vocalicribf commerce was the Chinese
philosopher Confucius. In contrast, the Hindu casystém includes a caste associating
business people. Other Eastern religions have newieed strong opinions on commerce.
Key words:Business ethics, trade, business activities, legsimegotiations, philosophical
teachings, religions, judaism, christianity, islaBgstern religions, Confucianism, Buddhism,
Hinduism, Shintoism.

Kli¢ova slova: etika podnikani, obchod, obchodeinnosti, obchodni jednani, filozofické
smery, nabozenstvi, judaismusielganstvi, islam, vychodni ndbozenstvi, konfucianismus
buddhismus, hinduismus, Sintoismus.

Monika Palatkova: Podpora prijezdového turizmu ze strany véejného sektoru ve
vybranych destinacich

Abstract: Incoming and domestic tourism support is basedomperation between privat and
public sector. | tis impossible to develop touriand to manage any destination effectively
without public private partnership. The reason esolving market failure by the help of
nonmarket activities of public sector which prowgmiblic goods for residents as well as for
visitors. Marketing (management) is a process odnping, implementation, pricing,
promotion and distribution of ideas, goods and E®ms. The aim is to realize exchange for
privat and public sector’s satisfaction as wellvésitors” and residents”satisfaction. Various
types of public sector intervention may resultififedent effectiveness ratio.

Key words:Destination, support effectiveness, non-markeavisiets, public support, incomig,
destination, management, privat sector, marketfail public goods, public sector, public
private partnership.

Kli¢ova slova:destinace, efektivnost podpory, netrzni aktiyitydpora véejného sektoru,
prijezdovy turismusiizeni destinace, soukromy sektor, trzni selhamgjwé statky, vejny
sektor, partnerstvi vejného a soukromého sektoru

Sarka Tittelbachova: Incentivni turismus

Abstract: The incentive tourism represents one of very @éffechon-financial means

motivating and stabilizing employees in today’s ganies. It plays strategic role in in-house,
as well as, external relations, esp. between compamd its customers. The incentive
products are very specific and demanding in terrh sgacialization and profesionality of
service’s providers.



The Czech regions dispose of quality potentialeteetbp incentive tourism. This potential has
not been used enough and the marketable produetsiiat been developed yet.

Key words:Incentive tourism — incentive programme — incenpvoduct — specific education
— Czech regional offer.

Kli¢ova slova:incentivni turismus — incentivni program — prodimktentivniho turismu —
specifické vzdani — nabidka regiah CR.

Jana Pitekova: Rajonizacia a regionalizacia cestoémo ruchu ako zdroj tvorby
krajskych koncepci rozvoja cestovného ruchu na Sl@ansku

Abstract: On the basis of the characteristic of territoridapning documents which deal with
zonal and regional segmentation of tourism, theickt explains possibilities of their
exploitation in connection with the creation of tiem development conceptions in Slovakia.
Because of the absence of UNICEF metodology of fgrecessing as well as the lack of
tourism-related legislation which could bring systeinto the coordination of tourism
marketing activities and their financing, each m@gi acts individually without any
cooperation or coordination with other regions. Meheless, many times they are
neighbouring regions and very often the regionajyecified area of tourism is closely
connected with both of the regions.

Key words:regionalization, conception, tourism
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Alena Polivkova: Nazvy naSich lazni a jak jich uziat

Abstract: The Article ,Names of our Spas and how to use therdesined to the practical
need of the wide readerscommutity, and thates whg not purposely conceived as a
systematic scientific exposé but it strives to egprthe author’s view of actual problems
touching one field of our language which every us¢rze Czech language gets increasingly
interested in. We all meet with these names ewyysb each of us might have been at a loss
which form to use of this or that name.

| am trzit to introduce the common user of the frlanguage into the relevant questions
concerning the names of our spas, especially imtsof their functioning in the common
language practice, and further on | am trying toahthe current demands of our society , i.e.,
these proper names can fulfil thein social commatnre function only if people use them
correctl, i.e., within the principles of the langgeculture.

Key words:proper name, names of our spas, mineral springguage culture, codification,
usage, folk-memory, declination, derivation, orttagghy (spelling).

Kli¢ova slova:mistni jméno, nazvy naSich lazntivg pramen, jazykova kultura, kodifikace,
Gzus, tradice, deklinace, derivace, ortografie.

Milena Persi¢, Sandra Jankovi, Doubravka Vlasi¢: New approach to management
accounting in Croation hospitality industry

Abstrakt: Cilem bola@iského procesu — Baisky proces — Vytv¥éni Evropského prostoru
vysokogkolského vaddvani, MSMT Praha 2006. //http://www.bologna.msmie ziskani a
pouzivani dovednosti, které umozni konkurencesoBbpma trhu prace. DneSni trzni
prostedi se velice rychledni a je zcela/zjmé, Ze vdm ma sektor sluzeb prkadou pozici.



NejwtSi intelektualni a zarovenejvice se @mici vyzvou v oblasti managementu je grav
Ucetnictvi ve sluzbach./Bd vzdlavaci pracovniky je postavetildzity ukol nalézt co nejlepsi
vyukové metody k tomu, aby byly jednak stuaemt‘edany nové poznatky z obordetnictvi
(poznatky, které odpovidaji poZadawk na w@etnictvi v 21. stoleti), jednak dale rozvijeny
jejich profesionalni schopnosti v této oblasti.

Turismus a hotelnictvi t¥ov Chorvatsku velmi:dezZitou sodast sektoru sluzeb a vyzaduiji,
aby se zlepSily znalosti novych teorii cetinictvi a aby se detni Udaje staly nezbytnou
informaci pro manazerské rozhodovani. Rozvoj sekstuzeb a rychlé zmy v turistickém
prumyslu vyZaduji i reakci v oblasti \éé@vani a profesni fipravy nové generace’étnich a
manaZzefi zabyvajicich se manazerskyeetinictvim.

Cilem vyzkumu bylo identifikovat a dale zlepSilepsji vzdlavaci a zkouSkové strategie
v oblasti vyuky &etnictvi v terciarnim vztiavani. Zarové se zamysSlel nad efektivitou
interaktivnich technik a zkousek. V souladu s BsMou deklaraci je stdem vyukového-
studijniho-zkuSebniho procesu student, nikolivupci. Poslanim realizace novych metod ve
vyuce a zkouSenicétnictvi je zintenzivnit/inos akademickych pracoviijkkteq pripravuiji
budouci detni pro jejich profesi; studenti byédn byt pripraveni tak, aby se stali experty
v priprave a aplikaci @etnich informaci v praxi, tedy v podnicich sektdurismu a
hotelnictvi. Gelem tohoto fispsvku je empirické zhodnoceni vzajemnych zavisldséidiska
studenta, ktery studujecétnictvi jako socAst svého studijniho oboru zaraného na
turismus a hotelnictvi.

Vyzkum se zabyva zhodnocenim nejlepSich metodvani$kznalosti vfednetu Finanni
Ucetnictvi (2. r@nik) a Manazerskeé cétnictvi (4. r@nik) a byl realizovan na Fakult
managementu turismu a hotelnictvi v Opatiji nahigich 2002 a 2005. Vysledky vyzkumu
pak budou porovnany s podobnym vyzkumem provedesé (2000).

Kli¢ovad slova: Boloisky proces, vyuka catnictvi, webni strategie, vyukové strategie,
turismus, hotelnictvi.

Key words: Bologna Process, Accounting Education, Learningat8gie, Instructional
Strategie, Tourism, Hospitality Industry.

Abstract: New approach to the management accounting islattapepade those accounting
information, which has the possibility to indicatdat costs, revenue and result should be.
The goal of quality accounting information in Crizet hospitality industry are connected
with thesis, that someone has to be held resp@ddil each cost, because if no on eis
responsible for them, they will intevitably growt @ control. Management attention has to
be focus to efforts where they will to the mostdy& mply measuring and reporting quality
costs does not solve quality problems, becausegrsbcan be solved only by action on the
part of management. It is a task of managementwadony information system, a subsystem
in a management information system. It is designadentifying, collecting, processing and
communicating financial and other data, and to somming it in to economic information.
Management accounting information has to be pregppaye high quality level, because thy
are very important for manager's decision makingpétially, manager should be
responsible for those items of revenues and cbstshie/she is able to control and also for
deviations between budgeted goals and cultural lt®stResponsibility accounting is
presumption of quality management accounting in&tiom. It is a part of management
accounting, able to present to each manager thagsermation, that are connected with
performance and items, and only those items, alwbigh he/she is responsible to decide and
are directly under his/her control. The results responsibility accounting are segment
reports, which personalize accounting informatiaa, looping at result from a personal
control standpoint. Four-stage model characteristaf costs and performance management
systém, indicates that management accounting iratizno hospitality industry is mainly in



the second stage of development (financial repgrtinven), and have to be implemented
Activity Based Costing methods, and quality cogbring system, like a part of Activity
Based Management.

Daniel Jaros: Ediéni ¢innost Vysoké Skoly hotelové v Praze

Abstract: The article intends to acquaint the readers withMiHublications from the
beginning up to present.

Key words:Publication, edition, library.

Kli¢ova slova:Publikace, vydani, knihovna.



