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HAMOUZOVA, B.: Finanéni krize, recese a &eské hotelnictvi
Financial Crisis, Economic Recession and Czech Hospitality

Abstract: The global financial crisis led to a worldwide economic downturn, that had a
negative impact on Czech hospitality business. Especially incoming tourism was affected by
economic recession of neighbouring countries. In early 2009 almost all hotel categories
registered a decline in the number of overnight stays. Since the economic recession still
intensifies, the number of incoming guests will further decline. To combat a slump in demand
for hotel accommodation in the Czech Republic many hotels cut accommodation prices.

Key words: global financial crisis, economic recession, mortgage crisis, economic downturn,
accommodation in the Czech Republic.

Abstrakt: Globalni ekonomicka krize vedla k celosvétovému ekonomickému poklesu, ktery mél
negativni dopad na ceské hotelnictvi. Ekonomickou recesi byl zasazen predevsim prijezdovy
cestovni ruch. Témér vsechny hotelové kategorie zaznamenaly na pocatku roku 2009 pokles
prenocovani. Z ditvodu prohloubeni ekonomické recese lze ocekdavat, zZe pocet turistit bude
naddle klesat. Ceské hotely reaguji na pokles poptavky po ubytovani tim, Ze stale snizuji ceny
za ubytovani.

Kli¢ova slova: globalni financni krize, ekonomicka recese, hypotécni krize, hospodarsky
pokles, ubytovani v Ceské republice.

SYSEL, J.: Nové piistupy v Fizeni kvality — 1ISO 9004
New Appranches to Quality Management Systems — 1SO 9004

Abstract: Fulfilment of customer requirments and expectations for quality products and
services is a key factor in the success of every business in the Travel Industry. One way of
achieving these targets is applying and taking advantage of quality management systems
based on the ISO 9000 international standards. These models, which have been influencing
the company management and strategies over 20 years, are constantly being developed and
innovated to reflex the economic and social development and to be a synonym for modern
management. The recent ISO 9004 standard has also such ambition revision, which integrates
the current state of management knowledge and best practices into understandable principles,
thesis and recipes.

Key words: customer satisfaction, quality, quality management system, the organization’s
environment, process, product, standard, strategy, sustained success of an organization.

Abstrakt: Splneni pozZadavkii a ocekdavani zdkaznikic na kvalitu vyrobkit a sluzeb je
V soucasnosti zakladem obchodniho uspéchu vsech organizaci podnikajicich v oblasti
cestovniho ruchu. Jednou z cest pro dosazeni téchto cilu je aplikace a vyuzivani systémii
Fizeni podle mezindarodnich standardii ISO 9000. Tyto modely, které ovliviiuji Fizeni podnikii
Jiz vice nez dvacet let, jsou trvale rozvijeny a zdokonalovany tak, aby reflektovaly ekonomicky
a spolecensky vyvoj a byly synonymem moderniho managementu. Tuto ambici ma i posledni
revize standardu ISO 9004, ktery integruje soucasny stav poznani o rizeni a jeho nejlepsich
praktikach do srozumitelnych principu, zasad a navodii.



Klicova slova: spokojenost zdkaznika, kvalita, systéem rizeni kvality, prostiedi a okoli
organizace, proces, produkt, norma, strategie, trvale uspésny rozvoj organizace.

PICHLER, P.: Soucasné trendy v oblasti znackové politiky potravinaiskych firem —
priklad spole¢nosti Podravka
Brand Strategy Trends in Food Industry: example of Podravka Company

Abstract: The objective of this text is to explain actual brand strategy trends and to provide
information about the entry and activities of the Podravaka company in the Czech and Slovak
markets. Podravka is one of the most significant companies in Croatia. Having daughter
companies or distributors in various countries, Podravka is an international company, the
main part of the business is generated in South-Eastern, Central and Eastern Europe. In the
following text 1 would like to show a development from a small local firm to an international
group at this moment and its strategy focused on selected regions. Attention will be devoted to
the importace of gastronomy segment and selected aspects of brand strategy will be
described. A brief evaluation of the influence of current economic environment will also be
provided.

Key words: Podravka, Lagris, expansion to international markets, international marketing,
export marketing, distribution, aquisition, gastronomy segment, brand, brand strategy,
trademark.

Abstrakt: Cilem tohoto prispévku je vysvétlit aktudlni trendy v oblasti znackové politiky a
analyzovat problematiku vstupu zahranicni firmy na cesky a slovensky trh na prikladu
chorvatské spolecnosti Podravka. Podravka je jednou z nejvyznamnéejsich firem na
chorvatském vzemi vitbec. Tim, Ze ma dceriné spolecnosti nebo smluvni distributory v riiznych
zemich, je nadndrodni spolecnosti, teziste obratu je v regionech jihovychodni, stredni a
vychodni Evropy. V nasledujicim textu bych rad ukadzal, jak se spolecnost Podravka vyvinula
Z lokalni firmy ve firmu piisobici na mezinarodnich trzich a jeji strategii zaméreni na vybrané
regiony. Pozornost bude vénovana diileZitosti segmentu gastronomie a budou popsany
vybrané aspekty znackové strategie. Také bude poskytnuto strucné zhodnoceni vlivu
soucasného ekonomického prostredi.

Klicova slova: Podravka, Lagris, expanze na zahranicni trhy, mezinarodni marketing, vyvozni
marketing, distribuce, akvizice, segment gastro, znacka, znackova strategie, ochrannd
znamka.

MAKOVNIK, T.: Regionalna politika cestovného ruchu na Slovensku
Regional Tourism Policy in Slovakia

Abstract: Tourism is considered to be one of the strategic issues of the development in
tourism regions in Slovakia. It is generally recognized that effective regional tourism policy is
a very important precondition for regional cohesion by means of tourism development as a
perspective economic activity. Regional tourism policy is an integral part of regional policy
created and implemented on the regional level. In this article we describe the problem of
absence of systematic regional tourism policy in Slovakia. This article based on the results of
the field research realized as a part of the dissertation. Its scientific goal was the development
of methodology of creation and implementation of regional tourism policy applicable in
conditions of economic practise of the Slovak Republic. Research sample was created by 302
representatives of public sector and 302 representatives of private sector engaged in tourism



development in Slovakia. The main method of collecting data was a questionnaire distributed
by e-mail. Return rate of the questionnaire was 19,54 %.
Key words: tourism, tourism region, regional development, regional tourism policy.

Kli¢ova slova: cestovni ruch, region cestovniho ruchu, rozvoj cestovniho ruchu, regionadlni
politika cestovniho ruchu.

CHROMY, J.: P¥inos ICT pro gastronomii
The Contribution of ICT to the Practise of Gastronomy

Abstract: This article deals with the contribution of Information and Communication
Technologies to the practise of gastronomy. It tackles various areas of gastronomy and the
management of commercial gastronomy premises. The article also gives example of some
topics of master’s and bachelor’s theses assigned at the IHM.

Key words: gastronomy, Information and Communication Technologies, management, food,
nutritional value, contribution.

Abstrakt: Prispévek se zabyva prinosem ICT pro gastronomii. Zabyva se riiznymi oblastmi
gastronomie a Fizeni gastronomickych provozoven. Jsou zde také uvedeny priklady nékterych
bakalarskych nebo diplomovych praci, zaddvanych na VSH.

Kli¢ova slova: gastronomie, informacni a komunikacni technologie, Fizeni, vyziva, nutricni
hodnoty, prinos.

BURESOVA, P.: Styly vin
Styles of Wines

Abstract: The article titled Styles of Wines is focused on the identification of identical
properties for different types and categories of wines — in order to facilitate orientation in the
world production of wine in the shopping and consumption. Readers will become familiar
with a short development of styles, basic procedures for analyzing, evaluating and identifying
the individual attributes that may be determining for the identification of preferred styles.

Key words: styles of wines, varieties of grapes, terroir, colour, aroma, taste.

Abstrakt: Prispévek s ndazvem Styly vin je zaméren na vytypovani shodnych vlastnosti pro
jednotlivé druhy a kategorie vin — S cilem snazsi orientace ve svétové produkci vin pri
nakupovani a spotiebé. Ctendri se seznami s kratkym vyvojem stylii, se zdakladnimi postupy pri
analyze, vyhodnoceni a pojmenovani jednotlivych atributii, které mohou byt urcujicimi pro
identifikaci preferovaného stylu.

Klicova slova: styly vin, odrudy vinné révy, terroir, vzhled, aroma, chut.

POLIVKOVA, A.: Slova a dé&jiny v nasi kuchyni
Words and History in our Kitchen

Abstract: The article ,, The Words and History in our Kitchen‘ deals with several Czech
expressions which have been used in gastronomy, particulary in catering, to the present day.
These expressions are, for example, a fork, ladle, twirling stick, saucepan, stewing pan and
their dialectical forms.



Key words: saucepan, twirling stick, spoon, knife, stewing pan, ladle (tablespoon), fork.

Abstrakt: Cldanek ,, Slova a déjiny v nasi Kuchyni* se vénuje nékterym starym ceskym vyraziim,
které se v gastronomii, a to ve stolniceni, uzivaji dodnes. Jde o vyrazy, jako je vidlicka,
nabéracka, sbéracka, kvedlacka, kastrol, rendlik a jejich narecni podoby. Clanek predstavuje
zajimavou historii téchto slov.

Klic¢ova slova: kastrol, kvedlacka, IZice, naberacka, niiz, panev, rendlik, sbéracka, vidlicka.

ZEMAN, D., MAéE, J.: Nobelova cena za ekonomii 2004: Casova Kkonzistence
hospodarské politiky a faktory ovliviiujici hospodarsky cyklus

Nobel Prize for Economy 2004: Time Inconsistency of Macroeconomic Policy and
Influence Factors of Economic Cycle

Abstract: The aim of the article is to make readers acquainted with the theory which a pair of
economists — Finn E. Kydland and Edward C. Prescott — were awarded the Nobel Prize for.
Their contribution to economic theory consists of two parts. The first one is setting up the
framework of macroeconomic policy. The authors formulated the problem of time
inconsistency of economic policy which leads to inefficiency of government and central bank
interventions. The problem of economic growth and cycle is the second area of interest of F.
E. Kydland and E. C. Prescott. The authors maintain that irregular technological changes are
the cause of uneven development of economy.

Key words: Macroeconomic theory, economic policy, economic growth and cycle,
neoclassical school, Keynes theory, time inconsistency, technological changes.

Abstrakt: Cilem cldanku je seznamit ctendre s teorii, za kterou byla v roce 2004 udélena
Nobelova cena za ekonomii dvojici ekonomiit — Finnu E. Kydlandovi a Edwardu C.
Prescottovi. Jejich prinos ekonomické teorii spociva ve dvou oblastech. Prvnim je stanoveni
ramce makroekonomické politiky. Autori zde nastolili problém casové nekonzistence
hospodarské politiky, kterd vede k nedostatecné ucinnosti zdasahii vlad a centrdlnich bank.
Druhou oblasti zajmu F. E. Kydlanda a E. C. Prescotta je problematika hospodarského ristu
a cyklu. Autori zde zastavaji nazor, Ze pricinou nerovnomérného vyvoje ekonomiky jsou
nepravidelné technologické zmeny.

Klic¢ova slova: Makroekonomicka teorie, hospodarska politika, ekonomicky rist a cyklus,
neoklasicka skola, keynesianstvi, casova konzistence, technologické zmeny.

KURECKOVA, M.: Je moZné vyuZit teorii omezeni p¥i Fizeni podniki v oboru
hotelnictvi?

Is It Possible to Use the Theory of Constraints in the Management of Enterprises in the
Hotel Industry?

Abstract: This article presents the basic ideas, principles and techniques of the theory of
constraints — the world known and used management approach that offers companies a range
of tools to solve their problems. The results of the investigation show that this theory is still
relatively unknown in the Czech Republic, and the numbers of implementations are small.
Although the enterprises in the area of the hotel industry are characterized by their
specificities, they have to face a wide range of the same problems as others, through different
sectors of business, and they also have to look for effective tools to deal with. The question is
whether the theory of constraints could be useful for them or not.



Key words: theory of constraints, throughput, five focusing steps, throughput accounting,
critical chain.

Abstrakt: Tento clanek predstavuje zakladni myslenky, principy a techniky teorie omezeni —
ve svete znameho a uzivaného manazerského pristupu, ktery nabizi podnikiim okruh nastroji
pro FeSeni jejich problémii. Jak vyplyva z vysledkii Setieni, v Ceské republice je tato teorie
dosud pomérné neznamad a pocty implementaci jsou malé. Prestoze podniky v hotelnictvi jSou
charakteristické svymi specifiky, potykaji se s Fadou stejnych problémii jako jiné firmy napvic¢
riiznymi obory podnikadni a také hledaji ucinné nastroje k jejich reseni. Je otazkou do diskuse,
zda by i pro né mohla byt teorie omezeni uZitecna.

Kli¢ova slova: teorie omezeni, priitok, pét krokii zlepsovani, myslenkové procesy, pritokové
ucetnictvi, kriticky retez.

STUDNICKA, P.: Seminaie a kolokvia pofadana VSH
Seminars and Colloquia Held by IHM

Abstract: The Institute of Hospitality Management in Prague contributes to knowledge
presenting from the lessons and research to students, people with professional experience and
the public by way of regular seminars and colloquia. The events are attended by participants
working in the theoretical aspect of the field as well as those from professional organizations
and administration. The organization of the seminars and colloquia is ensured by the stuff
members of the school, preparation of particular assignments is joined by selected students.
The events are held not only at school but outside the school as well on the occasion of
important conferences on the issues of gastronomy, hospitality and tourism.

Key words: lessons and research, seminars and colloquia, 10" anniversary of the IHM.

Abstrakt: Prostirednictvim pravidelnych semindri a kolokvii prispiva Vysoka skola hotelova v
Praze Kk preddvani poznatkit z vyuky a vyzkumu studentiim, odborné praxi i laické verejnosti.
Akci se ucastni jak zastupci teoretické fronty, tak profesiondlnich organizaci a samospravy.
Organizaci seminaru a kolokvii zajistuji kmenovi pracovnici skoly, do pripravy dilc¢ich ukolu
jsou zapojeni i vybrani studenti. Akce se konaji nejen v prostordach skoly, ale i mimo ni
predevsim pri  prileZitosti  kondni vyznamnych konferenci venovanych problematice
gastronomie, hotelnictvi a cestovniho ruchu.

Kli¢ovd slova: vyuka a vyzkum, semindre a kolokvia, oslavy 10. vyroci zalozeni VSH.

NOSEK, J.: Organiza¢ni zmény na VSH v roce 2009
Organization Changes at the Institute of Hospitality Management in Prague in 2009

Abstract: --
Key words: --

Abstrakt: --
Kli¢ova slova: --



