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Abstrakty a kli¢dova slova prispévki

HLINKA, P.: Hotely a jejich cenova politika v silicim konkurenénim prostredi

Abstract: In order to be successful, it is vital to carry out competition analyses. We must
understand coups, tricks and cover ups of the competition, make use of them and benefit from
them, as well. The respective Rev-Par, i.e., average vacant room turnover - total room
number share in comparison to total accommodation sales, is more important than average
hotel occupancy rate. It demonstrates the ability to sell in the cost-effective way.

We do not need to receive guests at any costs, the victory of quantity over quality does not
always pay. Price setting should correspond the situation on the market. We should not let
the prices fall bellow the value of the marketed product, admit dumping price or, even more,
super dumping one. Logics of prices, flexible prices structure. Discounts and value added to
price.

Key words: Discounts and value added to price.

Klicova slova: Slevy a pridana hodnota k cene.

SEDIVY, L.: ZkuSenosti a postiehy z vedeni lidi v hotelnictvi a gastronomii

Abstract: Which employee qualifications and abilities have proven to be decisive for the
service sector? A method of acquiring, selecting and hiring new employees and problems
related thereto. Which forms of employee training have proven to be useful and efficient and
what such forms have focused on? Do employees consider education to be important and do
they view it as a significant social benefit for themselves? What is the most motivating form of
reward for employees? Have other forms of rewarding, besides salary, been successfully
established and how are they accepted? Are employees evaluated on a regular basis and what
are methods of such evaluation? Employee turnover is a relatively common phenomenon
within the industry; what is the most frequent problem? How has the phenomenon of
unemployment changed people’s relation to work in the service sector? What are prospects of
the development of trend of flexible forms of employment in the Czech Republic?

Key words: employee management, service sector, hotel industry and gastronomy, to serve
guests, employee qualifications and abilities, recruiting, selecting and hiring employees,
employee benefits, regular training at workplace, professional courses and training, forms of
motivation, tools of motivation, employee evaluation, employee turnover, people’s relation to
work, unemployment, flexible forms of employment, active employment policy.

Kli¢ova slova: vedeni pracovniki, obor sluzeb, hotelnictvi a gastronomie, slouZit hostiim,
predpoklady  a schopnosti zaméstnancii, ziskavani, vybér a prijimani zaméstnancti,
zaméstnaneckd vyhoda, pravidelné tréninky na pracovisti, odborné kurzy a skoleni, formy
motivace, motivacni nastroje, hodnoceni zaméstnanci, fluktuace, vztah lidi k praci,
nezaméstnanost, flexibilni formy zaméstnani, aktivni politika zaméstnanosti

STUDNICKA, P., VONDRLIK, P.: Nové gastronomické koncepty na ¢eské Zeleznici

Abstract: Surveys says that a common citizen passes 700 hours per year travelling in different
means of transport. Especially in those countries which boast having high-speed railway
transport, travelling by train is becoming more and more popular. Railways can offer, apart
from transport services (taking passengers from one place to another), accommodation



services (sleeping and couchette cars) or catering services (dining cars). In order to increase
the competitiveness of railway transport, further extension and improvement of services
provided at both railway stations and aboard a train, are necessary. In the Czech Republic, it
is the Czech Railways Company which provides passenger train transport;, the
accommodation and catering services are supplied by the Dining and Sleeping Cars
Company for the former. Recently, new gastronomic conceptions have come up, e. g. catering
services in SC Pendolino trains, ,,La Roquette” railway station restaurant net or Pont,
Fornetti Caffé and Fritty City shop chains.

Key words: gastronomic conception, railways, SC Pendolino product, La Roquette
restaurant, Pont, Fornetti Caffé and Fritty City shops

Klicova slova: gastronomicky koncept, Zeleznice, produkt SC Pendolino, restaurace La
Rocket, prodejny Pont, Fornetti Caffé a Fritty City

TOTH, E.: Quo vadis management?

Abstract: The importance of management in the period of intensive development of market
economy has been growing. This process is evident in many ways and quite diversified. Along
with creative approach, we can see a bandwagon way of thinking. The article points out the
fact that there are no convulsions, but rather an evolutional progress in the field of
management theory. In many modern management theories, one should reflect substantial
contributions brought in since the seventies of the 20" century. The author draws the
attention to the present tendencies of system management and drafts a concept defined by the
construction and properties of the management system.

Key words: creative approach, evolutional progress, the present tendencies of systems
management, components of the management system, change management, operation
management, compliance management, asset management, crisis management

Kli¢ova slova: tviirci pristup, evolucni vyvoj, soucasné tendence systémového pristupu,
komponenty systému Fizeni, management zmén, operacni management, management shody,
Fizeni a sprava zdrojii, krizové rizeni

SRONEK, I: Vyvoj nazori na etiku podnikéni — ziklady pojeti obchodu a sluzZeb (IL.)

Abstract: Trade and commerce has been considered by philosophical teachings and religions,
in various and often contradictory ways. The negative views of Greek philosopher Aristotelés
have for thousands of years determined general opinion on trade and commerce. From the
monotheistic religions judaism does not oppose commerce, but it demands that it be
conducted honourably. Christianity was for long critical of commerce until the time of Jean
Calvin who viewed it as any other activity. Islam’s position to commerce has been positive
from the beginning. Among the so called Eastern religions a vocal critic of commerce was the
Chinese philosopher Confucius. In contrast, the Hindu caste system includes a caste
associating business people. Other Eastern religions have never voiced strong opinions on
commerce.



FRANKE, A., VYSTOUPIL, J.: VyuZiti cestovniho ruchu ke zmirnovani nartstajicich
spolecensko-ekonomickych disparit v jednotlivych regionech CR

Abstract: In November 2007, the Czech government approved the “State policy for Tourism
Development in the Czech Republic for the period of 2007 — 2013 “. This government decree
representing a basis for further development of tourism in the Czech Republic falls within the
Local Development Ministry’s cognizance. Among others, the document has asked, in terms of
investigation programmes, for the solution of a topical problem of increasing social and
economic disparities in different regions and destinations of the CR. The Institute of
Hospitality Management in Prague has been successful in candidate’s selection procedure.
The respective four-year research is aimed at both defining and proposing specific
procedures applicable in practice, in order to settle, by means of home and in-coming
tourism, the above mentioned disparities in the most affected regions and destinations. The
article deals with some of the results of a half-year research carried out last year.

Key words: social and economic disparities, regional disparities, tourism evolutive region,
quality indexes, diversification of visitors, tourism regionalization, new trends in tourism,
patio-apartments, approved models, role of human factor, selection criteria for troubled
regions

Klicova slova: spolecensko-ekonomické disparity, regiondlni disparity, oblast vhodna pro
cestovni ruch, kvalitativni indikatory, diverzifikace ndavstévnosti, rajonizace cestovniho ruchu,

nové tendence v cestovnim ruchu, atriové apartmany, vzorové modely, uloha lidského faktoru,
kritéria vybéru problémovych oblasti

ATTL, P.: Vyuziti vybranych médii v cestovnim ruchu

Abstract: Printed brochure is a basic medium of communication between travel agency and
costumers. The evaluation is conclusively drawing closer to an electronic form of brochure.
However, this process will continue some time. The position of printed brochure should be
conserved but gradually will become weatk.

Key words: Brochure, Customer, Internet, Text, Travel Agency

Kli¢ova slova: Cestovni kancelar, Internet, katalog, text, zakaznik

CHROMY, J.: Historie médii

Abstract: This article introduces a brief history of technical means of using media. This cross
section of history follows P. Attl's article ,, Vyuziti vybranych médii v cestovnim ruchu*, which
is a part of this issue of the journal Czech Hospitality and Tourism Papers.

Key words: history, media, technical facility

Klicova slova: historie, média, technické prostredky

KRAL, B.: Vyvojové tendence manaZerského ucetnictvi

Abstract: The paper comes from the article of authors Persic, M., Jankovic, S., and Vlasic,
D.: ,,New Approaches to management accounting in Croatian hospitality industry“ (Czech
Hospitality and Tourism Papers — Hotelnictvi, lazenstvi, turismus 6/2007) which uses as the
inspiration source for comparison, how the aim, content and structure of management



accounting are understood in the Czech Republic and Croatia and to what extend these
viewpoints are compatible with the world developmental tendencies.

It concludes that conceptual outcomes of management accounting coming from its users’
definition are analogical in both countries. The reason of it is given by the fact that these
outcomes have relatively strong professional support, even despite the fact they have been
substantially changing as the consequence of the development of business environment and
managerial needs.

As far as the traditional definition of management accounting has developed in the opposition
to financial accounting, for recent stage of its development such features are characteristic
whose aim is to overcome its narrowly disciplinary orientation and looking for the interface
to principle set of instruments and methods how to implement effectively the management
accounting information into the performance management systems.

The article describes analytically the following ones: lower stress on accounting methodology
and — controversially — greater emphasis on relevance for effective management, effort to
integrate management accounting information with non-financial information, dual concept
of financial and management accounting, accompanied by different definition and valuation
of the financial statement elements, effort to assure better information support to strategic
decision-making, shortening of time interval of accounting information presentation,
assurance of better information support to multi-dimensional view on undertaking, pressure
on better quality of target information and enhancement of information ability and
instructiveness of accounting information by means of visualisation.

Key words: management accounting, non-financial and financial and management integrity,
dual conception, target information, strategic management accounting, multidimensionality
Kli¢ova slova: manazZerské ucetnictvi, integrace naturdlniho a hodnotového rizeni, dudlni
koncept, cilové informace, strategické manazerské ucetnictvi, multidimenzionalita

LEVICKOVA, V.: Vyznam manaZerského uéetnictvi v hodnotovém Fizeni hotelovych
podniku

Abstract: Professional knowledge and experience influence not only the market position of
the company but, as well, the position of the entrusted sector or activity. Not being ready to
solve future assignments represents the greatest limitation of Management. The company
should be conceptualized as an economic system with its disposable capacity. An integral
component in value management is represented by management accounting. Keen
competition places high demands on the capabilities of managers. It is a challenge when it
comes to teaching new trends in financial and, above all, management accounting. It is up to
the scholars of tertiary educational institutions, who are responsible for training of erudite
managers to work in the field of value management, to fulfil this aim.

Keywords: management accounting, field of value management, control strategy, prosperity,
cost, earnings

Klicova slova: manazerské ucetnictvi, hodnotové Fizeni, strategické Fizeni, prosperita,
naklady, zisk

ZIMAKOVA, B.: Odborna praxe studentii Vysoké $koly hotelové v Praze 8 — II. Veletrh
pracovnich prilezitosti

Abstract: Practical training is an integral part of the IMH's education. It is up to the students
to choose the relevant activity, place and date of the training. A wide array of job offers,



mainly in the form of leaflets, is on display in school display cases. Jobs Opportunities Fair,
second so far, has been held at the school premises with the participation of 16 companies,
and it has enjoyed great interest of the students. The Fair will be held again in the future,
thus becoming a school tradition.

Key words: practical training, job offers, job opportunities, part-time job, employer, copany,
Fair, presentations

Klicova slova: odborna praxe, pracovni nabidky, pracovni prilezitosti, brigada,
zaméstnavatel, firma, veletrh, prezentace





