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Véra KosStekova

HOSPODARSKA RECESE A OPATRENI K OMEZENI JEJIHO
DOPADU NA HOTELOVE SLUZBY

Abstrakt: Prispévek je vénovin hospoddiské recesi, kterd je oznacovina za nejdelsi v historii Ceské republiky,
poneévadz trvala po cely rok 2012 az do druhého ctvrtleti roku 2013. Prvni cdst prispevku je zamérena na
analyzu dopadii tohoto ekonomického vyvoje na vybrand odvetvi ceského narodniho hospodarstvi, zejména na
cestovni ruch, ubytovaci a stravovaci sluzby. V druhé casti jsou uvedeny nékteré naméty, jejichz realizace by
mohla vést k omezeni negativnich diisledkii hospodarské recese na hotelové sluzby. Soucdasti clanku je pripadova
studie zpracovana podle podkladii poskytnutych majitelem malého trihvézdickového hotelu v severoceském

okresnim mésté.

Kli¢ova slova: Cestovni ruch, ekonomicka opatrent, hospodarska recese, hotelové sluzby, marketingové ndstroje,

personalni opatreni

THE ECONOMIC RECESSION AND MEASURES TO LIMIT ITS
IMPACT ON HOTEL SERVICES

Abstract: The contribution is dedicated to the economic recession, which is billed as the longest in the history of
the Czech Republic, because it lasted throughout the year 2012 until the middle of this year. The first part of the
contribution is focused on the analysis of the impact of economic development selected sectors of the national
economy, especially on tourism, accommodation and catering services. In the second part are some suggestions,

the implementation of which could lead to a limitation of the negative consequences of the economic recession



on the hotel services. Part of it is a case study, according to documents provided by the proprietor of small

three-star hotel in the North Bohemian district town.

Key words: Economic measures, economic recession, hotel services, marketing tools, personal measures,

tourism

JEL Classification: E32, M21



VYUZITIE MODELU ZIVOTNEHO CYKLU CIECOVYCH MIEST
V TVORBE STRATEGIE ROZVOJA HORSKYCH STREDISK
CESTOVNEHO RUCHU

Abstrakt: Prdca je zamerand na vyuZitie modelu Zivotného cyklu cielovych miest v tvorbe stratégie rozvoja
horskych stredisk cestovného ruchu. Cielom prdce je identifikacia faz zivotného cyklu pre horské strediska
cestovného ruchu Spindleruv Mlyn a Donovaly. V nadviznosti na zavery analyzy formulujeme stratégie rozvoja
uvedenych stredisk s vyuzitim Standardov rozvoja cestovného ruchu. V praciskumame ponuku, dopyt, miestne
obyvatel'stvo a vybrané socio-ekonomické ukazovateleako indikatory analyzy zivotného cyklu stredisk cestovného

ruchu.

Klicova slova: Horské stredisko cestovného ruchu, stratégia rozvoja, Standardy vyuzitia rekreacnych ploch,

Zivotny cyklus

APPLICATION OF TOURISM AREA LIFE CYCLE IN
DEVELOPMENT STRATEGY OF THE MOUNTAINTOURIST
RESORTS

Abstract: This paper is focused on an application of tourism area life cycle in development strategy of the
mountain tourist resorts. The main goal is to identify the TALC phases based on the results of the analysis and to
formulate the suitable tourism development strategies in the mountain resorts Donovaly and Spindleruv Mlyn
taken into account tourism development standards. We examine supply, demand, residents and selected socio-

economic indicators which influence helps us to identify the phases of the life cycle of both mountain resorts.

Key words: Mountain tourist resort, development strategy, tourism development standards, life cycle

JEL Classification: L83, 021, Q01



PREHLEDOVE STATE — SURVEY PAPERS

Iveta Hamarneh

CESTOVNI RUCH V EVROPE — SOUCASNOST A BUDOUCNOST

Abstrakt: Evropa je nejvyznamnéjsim regionem mezindrodniho cestovniho ruchu, ale ve vSech ukazatelich
(prijezdy/vyjezdy, prijmy/vydaje) je zaznamendna klesajici tendence, a to zejm. ve prospéch regionu Asie a
Pacifik. Vyznamné postaveni v ramci regionu Evropy zaujimaji clenské staty Evropské unie. Cilem predlozeného
prispevku je zmapovani soucasné situace evropského cestovniho ruchu a naznaceni jeho budouciho vyvoje s

uvedenim hlavnich charakteristickych rysi.

Klic¢ova slova: CALYPSO, Evropa, Evropska unie, mezindrodni cestovni ruch, Svétovd organizace cestovniho

ruchu

TOURISM IN EUROPE — PRESENT AND FUTURE

Abstract: Europe is the largest region in international tourism, but all indicators (arrivals/departures,
receipts/expenditure) have a decreasing trend, especially in favor of the Asia-Pacific region. Significant position
in the European region is occupied by the Member States of the European Union. The aim of the present paper is
to analyze the current situation of European tourism and an indication of its future development, including the

main characteristics.
Key words: CALYPSO, Europe, European Union, International Tourism, World Tourism Organization

JEL: L84



Jana Kalabisova

VYBRANE STUDIE TVORBY INDIKATORU UDRZITELNEHO
CESTOVNIHO RUCHU V CESKE REPUBLICE

Abstrakt: Ucelem tohoto clanku je zmapovat a zanalyzovat dostupné studie, které se zabyvaji podrobnym
metodickym postupem pouziti indikatorii na lokalni urovni. Jednd se o prehledovou stat’ dané problematiky.
Hlavni pozornost je vénovina verejné dostupnym studiim aplikovanym na tizemi Ceské republiky, které si kladly
za cil sestavit metodicky postup tvorby a sestavovani indikatorii na lokalni urovni (Ci turistickou destinaci), nejen
zhodnotit stav urcité oblasti v daném case pomoci systému indikatorii. Tento metodicky postup je tedy nasledné
mozné aplikovat pro jinou oblast ¢i turistickou destinaci. I pres rychly vyvoj v oblasti udrzitelného cestovniho
ruchu existuji stale veliké mezery v koncepcnim pristupu k tomuto tématu. Muzeme konstatovat, Ze tato oblast je
stale v procesu vyvoje a chybi velice potrebny metodicky ramec. Dalsim velikym problémem se ukdzala byt

existence a dostupnost validnich dat pro potrebné vypocty.

Kli¢ovd slova: Ceskd republika, indikatory, lokalni uroven, udrzitelny cestovni ruch

SELECTED STUDIES OF SUSTAINABLE TOURISM INDICATOR
CREATION IN THE CZECH REPUBLIC

Abstract: The aim of this article is to map and analyze the available studies dealing with detailed use of
sustainable tourism indicators at the local level. The main focus is oriented towards the studies, accessible to the
public, employed on the areas in the Czech Republic. Selected studies propose a methodological approach of
creating of a set of sustainable tourism indicators at the local level (or tourism destination), not just evaluation
of an actual state of a certain area. Such approach is subsequently possible to apply in some other area or
tourism destination. Despite a fast development in the sustainable tourism area, huge gaps prevail in the
conceptual approach. We can state that this issue in still in the development phase and a suitable methodical
frame is still missing. Another serious problem is an existence and availability of valid data for necessary

calculations.
Key words: the Czech Republic, indicators, local level, sustainable tourism
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Martina Sochiirkova, Jan Han

SONDA DO STAVU MARKETINGOVYCH SYSTEMU CESKYCH
HOTELOVYCH SPOLECNOSTI

Abstrakt: Prispévek pojednava o vysledcich dotaznikového Setieni, jenz bylo orientované na vyuZivani
marketingovych ndstrojii v fizeni hotelii a bylo provedeno mezi clenskymi hotely Ceské Asociace Hotelii a
Restauraci. V prvni Casti se zabyva metodami a vysledky sondy do stavu marketingovych systémii ceskych
hotelovych spolecnosti. A v druhé mapuje soucasnou situaci na ceském hotelovéem trhu, pristup hotelii

K vyuzivani marketingu a zabyva se doporucenimi trendy.

Kli¢ova slova: Cena, cilova skupina, hotel, konkurence, marketing, malé hotely, marketingové ndstroje,

obsazenost, revenue management, velké hotely

PROBE INTO THE STATE OF MARKETING SYSTEMS OF CZECH
HOTEL COMPANIES

Abstract: The article describes the results of a questionnaire survey, which was oriented towards the use of
marketing tools in the management of hotels and was carried out between member hotels of the Czech
Association of Hotels and Restaurants. The first part deals with the methods and results of the probe into the
state of marketing systems of Czech hotel companies. And the second part maps the current situation in the

Czech hotel market, attitude of the hotels to the use of marketing and discusses the recommendations and trends.

Key words: Big hotels, competition, hotel, marketing, marketing tools, occupancy, prize, revenue management,

small hotels, target market
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INFORMACNI STATE — INFORMATION PAPERS

Karel Nejdl

VZNIK CESKE CENTRALY CESTOVNIHO RUCHU PRED 20 LETY

Abstrakt: Tématem prispévku je analyza vyvoje cinnosti agentury CzechTourism v dobé jejiho vzniku. Agentura
CzechTourism predstavuje velmi vyznamnou a prosperujici agenturu, ktera hraje duleZitou roli v rozvoji
cestovniho ruchu. Jeji vyznam v propagovini Ceské republiky na domdcim a zahranicnim trhu se neustdle vyviji

a zaznamendva pozitivai vysledky.

Klicovd slova: Agentura CzechTourism, cestovni ruch, marketing, vyrocni zpravy

THE ORIGIN OF THE CZECH TOURISM AGENCY BEFORE 20
YEARS

Abstract: The topic of this article is the analysis of the CzechTourism Agency’s evolution in the time, when it
was founded. The CzechTourism Agency is a very important and thriving agency which plays an important role
in the tourism development. Its importance in promoting of the Czech Republic to the domestic and foreign

market continues to evolve and record positive results.

Key words: CzechTourism Agency, tourism, marketing, annual reports
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